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Introduction  
The Eurobarometer report for Malta is part of a long -

standing series of reports probing Maltese a nd 

European public opinion trends towards the European 

Union (EU) as well as political and social issues more 

generally. The data for this report is sourced in the 

Standard Eurobarometer ( ST EB ), now in its 104 th 

(Autumn 2025)  edition. This Standard Eurobarometer 

104 (Autumn 2025) was conducted at the request of 

the Directorate-General for Communication. 

The survey is designed to assess the views of EU 

citizens living in the 27 EU Member States , as well as 

citizens living in the current candidate and potential 

candidate countries (except Ukraine) and the United 

Kingdom1.  

This report details the results of the Standard 

Eurobarometer survey for Malta. The survey was 

carried out between 9 October  and 5 November 

2025 .  

• Major international  developments  

The report comes at a time of significant 

international developments, including Russia’s 

ongoing war of aggression against Ukraine and the 

crisis in the Middle East, where a fragile ceasefire 

was brokered in October.     

• EU economy  

The Autumn 2025 Economic Forecast, published in 

November 2025 2, projects GDP growth in the EU to 

reach 1.4% in 2025, similar to the projected GDP 

growth for 2026 . After its peak of 9.2% in 2022, 

inflation has decreased steadily and is now 

stabilising: 6. 4% in 2023, 2.6% in 2024, 2.5% in 

2025, with a forecast of 2.1% in 2026.  

The labour market continues to perform strongly, 

with the unemployment rate remaining below the 6% 

threshold: 5.9% in 2025, with the same rate expected 

in 2026.  

 
1 Some questions are also asked in 11 non-EU countries or territories: 
Albania, Bosnia and Herzegovina, the Turkish Cypriot Community in the part 
of the country that is not controlled by the government of the Republic of 
Cyprus, Kosovo (this designation is without prejudice to positions on status, 
and is in line with UNSCR 1244/99 and the ICJ Opinion on the Kosovo 

• EU- related events  

Since the Spring 202 5 Eurobarometer survey, several 

European countries, namely Romania, Portugal, 

Poland, Czechia, Ireland and the Netherlands  have 

held elections, with mixed outcomes, including some 

victories for pro-European parties and candidates 3. 

• National events in Malta since the Autumn 2024 

survey  

Malta’s economic growth rate has slowed down, even 

if it is still high when compared to other eurozone 

countries.  This growth rate has been supported by 

consumption, investment, and growth in tourism, 

gaming and financial and professional  

services. Inflation is set to slow to 2.4% in 2025, then 

decrease to 2.1% in 2026 and 2.0% in 2027 4. The 

Government still enjoys a majority of the electorate’s 

support. The Opposition Party elected a new leader in 

September 2025.  

Against this backdrop the report covers the following 

core topics: 

• Satisfaction with life  

• Main concerns at national level  

• Main concerns at EU level 

• Trust in the EU and image of the EU  

• Trust in certain types of media  

• Satisfaction with how democracy works in Malta 

• Main concerns at a personal level  

• Impact of EU actions on personal life  

• Benefits of EU membership for Malta  

• Perceptions on the future of the EU  

 

declaration of independence), Georgia, Moldova, Montenegro, North Macedonia, 
Serbia, Türkiye and the United Kingdom. 

2 European Economic Forecast Autumn 2025 - Economy and Finance  

3 Publications - Fondation Robert Schuman 

4 European Economic Forecast Autumn 2025 - Economy and Finance  

https://economy-finance.ec.europa.eu/publications/european-economic-forecast-autumn-2025_en
https://www.robert-schuman.eu/en/publications/observatoire-des-elections-en-europe/2023
https://economy-finance.ec.europa.eu/publications/european-economic-forecast-autumn-2025_en
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Main findings  

Satisfaction  with life  

• Respondents in Malta have a positive perception of 

their own situation. 92% stated that they are very 

satisfied or fairly satisfied with the life they lead, a 

slight decrease over the previous wave.  

• The average across the 27 EU Member States has 

remained stable at 86%.  

Main concerns at national level  

• The three most important issues facing Malta 

currently, are rising prices / inflation / cost of living 

mentioned by 4 0% of respondents, immigration 

which was mentioned by 3 0% of respondents , and 

the environment and the risk of climate change 

mentioned by 26% of respondents.   

• In the whole of the EU, the t hree main issues are 

rising prices / inflation / cost of living , the economic 

situation, and immigration. 

Main concerns at EU level  

• The main concerns at the EU level are the war in 

Ukraine, mentioned by 33% of respondents, followed 

by immigration, mentioned by 2 5% of respondents , 

and security and defence mentioned by 21% of 

respondents.   

Trust in the EU  and image of the EU  

• Respondents in Malta confirm once again their 

positive attitude towards the EU. To the question as 

to how much they trust the EU, 57% stated that they 

tended to trust the EU and 32% stated that they do 

not trust it. 11% stated that they did not know. This 

level of trust is among the highest in the EU, and 

increased since the previous wave.  

• Millennials have the lowest level of trust in the EU 

while Generation Z have the highest level of trust.  

• Across the 27 member states, opinions are more 

balanced with 48% stating that they trust the EU and 

45% stating that they do not trust it.  

• The EU conjures a positive image  in Malta, with 46% 

stating that it conjures up a very positive or fairly 

positive image, while only 14% stated that the EU 

conjures a very negative or fairly negative image. 

40% are neutral about the EU.  

Trust in certain types  of media  

• Trust in the media tends to be lower in Malta than it 

is in the rest of the EU. In Malta the level of trust 

enjoyed by radio, television, websites and online social 

networks is below the 50% level in all cases. The 

media which enjoy most trust are radio and television, 

both with a trust rating of 47%, while the medium 

which enjoys the lowest level of trust is online social 

networks with 18% stating that they trust this 

medium. 36% of respondents state that they trust 

websites. 

Satisfaction with how democracy works 

in Malta  

• At EU level, 54% of respondents stated that they are 

very satisfied or fairly satisfied with the way 

democracy works in their respective country while 

45% stated that they are very dissatisfied or fairly 

dissatisfied. In Malta on the other  hand 49% of 

respondents stated that they are satisfied with the 

way democracy works in the country and 50% stated 

that they are dissatisfied.  

Main concerns at a personal level  

• Rising prices / inflation / cost of living remains by far 

the main concern affecting respondents in Malta. 61% 

mentioned this issue as one of their two main 

personal concerns. This is in line with the view across 

the EU.  

• Environment and climate change was mentioned by 

26% of respondents, while health was mentioned by 

19% of respondents.  

Impact of EU actions on personal life  

• When asked about the main actions at the EU level 

which respondents in Malta believe would have the 

highest positive impact on their life in the sh ort term, 

a range of issues were mentioned. Ensuring peace and 

stability; managing  irregular migration; securing food, 

health and industry supplies in the EU; creating more 

job opportunities; developing clean energy resources 

and infrastructure; and strengthening European 

security and defence all received mentions above the 

20% level.  
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• Across the EU the main aspects  mentioned were 

Ensuring peace and stability and creating more job 

opportunities.  

Benefits of EU membership for Malta  

• Membership of the EU is overwhelmingly seen as a 

very positive thing for Malta. In fact 96% stated that 

Malta has benefited from being a member of the EU. 

This is the highest level in the whole of the EU.  This 

result is 37 percentage points higher than it was in 

2011.  

Perceptions on the future of the EU  

• 69% of respondents in Malta stated that they are 

very optimistic or fairly optimistic about the future of 

the EU and 28% stated that they are pessimistic. This 

level of optimism is ten percentage points higher 

than it is in the whole of the EU . 

• Generation Z is by far the most optimistic about the 

future of the EU with 83% stating that they are very 

optimistic or fairly optimistic.
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